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* �The data provided above is taken from a 2009 survey prepared for IWC by  
the research insitute Publitest and is based on responses from a sample group  
of WATCH subscribers in Switzerland, Germany, Great Britain and the USA.

      	     	                   Our reader* is an affluent, 

male watch aficionado, with discerning taste. He 

is emotionally inspired by technical advancement, 

and is constantly searching for the unusual and 

non-conformist. For almost 100,000 such men 

each quarter, Watch International offers an insider 

perspective on watch-making and innovation at 

IWC, on craftsmanship, technicity, and on leader-

ship and masculinity. Watch International is avail

able by direct personal subscription, and through 

exclusive IWC retailers and VIP events.

our  
reader



8 2 %  o f  a l l  r e a d e r s  

h av e  a  w e l l  s t o c k e d  

w i n e  c e l l a r

C o n n o i ss  e u r

O u r  r e a d e r s  

s p e n d  4  w e e k s  o n  h o l i d ay  

a b r o a d  e a c h  y e a r

C o s m o p o l i ta n

3 3 %  o f  a l l  r e a d e r s  pa ss

WATCH    I n t e r n at i o n a l  o n  

t o  o t h e r  r e a d e r s ,

5 3 %  c o l l e c t  t h e  m a g a z i n e

C o m m i t t e d



2 1 %  o f  a l l  r e a d e r s  o w n  

a  c l a ss  i c  o r  a n o t h e r  h i g h ly  

d e s i r a b l e  c a r

A f i c i o n a d o

8 8 %  o f  a l l  r e a d e r s  e n j oy  

e at i n g  at  g o u r m e t  r e s ta u r a n t s  

o f t e n  o r  v e r y  o f t e n

G o u r m e t

74 %  o f  a l l  r e a d e r s  f e e l  

t o ta l ly  at  e a s e

i n  a  g o o d  f i v e - s ta r  h o t e l

B o n  v i va n t



      	         	                 IWC dedicates all its 

passion to technology, precision and perfec-

tion. Like the watches, which set the standard 

for high aesthetics, quality and understated ele-

gance, Watch International strives to male and 

impact without disrupting. Watch Internatio-

nal has, since 1991, taken men into a world of 

heightened senses, technical innovation, and lu-

xury, across continents. The spotlight is not just 

on our products, but on the stories which are 

inextricably bound to them.

* �The Circulation of WATCH includes 10,000 Bonus Copies for Public Placement.  
Public Placement is through first class lounges (Air France, Swiss Air Lines)  
and exclusive hotels (Park Hyatt, Standard Hotels/Andre Balasz Properties, Design  
Hotels, Soho House Group), and exclusive partnerships such as the private  
Hirslanden Clinics worldwide.

Wat c h  I n t e r n at i o n a l  2 0 1 2  

c i r c u l at i o n :

3 0 , 0 0 0  E n g l i s h 

3 0 , 0 0 0  G e r m a n 

3 0 , 0 0 0  C h i n e s e 

C i r c u l at i o n  B a s e :  9 0 , 0 0 0

T o ta l  
c i r c u l at i o n 

p e r  i ss  u e , 
2 0 1 2 :  

Es  t i m at e d 
at  9 0 , 0 0 0 

c o p i e s



7 6 %  o f  a l l  r e a d e r s  g o  t o  a r t  e x h i b i t i o n s ,

7 3 %  t o  t h e  t h e at r e ,  7 0 %  t o  c l a ss  i c a l  c o n c e r t s

o f t e n  o r  o c c a s i o n a l ly

*C u lt u r e d



4 1 %  o f  a l l  r e a d e r s  g r e at ly  

e n j oy  w e a r i n g  t o p - n a m e  m e n ’ s  c l o t h i n g ,  

4 7 %  f i n d  d e s i g n e r  f u r n i t u r e  a n  

e ss  e n t i a l  c o m p o n e n t  f o r  t h e i r  h o m e s

*a e s t h e t e



T h e  av e r a g e  t i m e  

s p e n t  r e a d i n g

WATCH    I n t e r n at i o n a l  

i s  1 h  4 0  m i n

e n g a g e d *



4 4 %  o f  a l l  r e a d e r s  g o  s k i i n g ,

2 4 %  g o  m o u n ta i n  c l i m b i n g ,

2 1 %  p l ay  t e n n i s ,  1 9 %  g o  s a i l i n g

f i t *



T h e s e  a r e  t h e

details
N o  0 1 / 2 0 1 2
t o p  g u n  i ss  u e
Booking deadline: Jan 21st
Material deadline: Jan 28th 
Publication: Feb 24th

N o  0 2 / 2 0 1 2 
a r o u n d  t h e  w o r l d 
i ss  u e
Booking deadline: Apr 21st
Material deadline: Apr 28th 
Publication: May 24th

N o  0 3 / 2 0 1 2
s u m m e r  c u lt u r e  i ss  u e
Booking deadline: Jul 21st 
Material deadline: Jul 28th 
Publication: Aug 24th

N o  0 4 / 2 0 1 2
h o l i d ay  i ss  u e
Booking deadline: Oct 21st 
Material deadline: Oct 28th
Publication: Nov 24th

A d v e r t i s e m e n t
Publication in English, German  
and Chinese

F u l l  pa g e
Trim size 220 x 295 mm
(+ 3 mm bleed)
CHF 7,500.–

D o u b l e  pa g e  s p r e a d
Trim size 440 x 295 mm
(+ 3 mm bleed)
CHF 15,000.–

S p e c i a l  p o s i t i o n s
Cover 2, Page 1:
CHF 18,000.-
Cover 4:  
CHF 9,000.-

c i r c u l at i o n
Total circulation: 90,000  
German version: 30,000  
English version: 30,000
Chinese version: 30,000
Bonus: 10,000 copies of each 
issue will be distributed for 
Public Placement at Luxury 
Hotels and Airport Lounges

P r i n t i n g
Offset, FM screen,
300 dpi, GCR 320 %,
PDF/X-3 Standard

F r e q u e n c y  d i s c o u n t
3 pages: 5%
4 pages: 10%
6 pages: 15%
10 pages: 20%

A d v e r t i s i n g
Ms. Martina Anderberg
Mediensatellit GmbH
Zypressenstrasse 60
CH-8004 Zürich
info@mediensatellit.ch
www.mediensatellit.ch
Tel: +41 (0)43 268 50 39

D e l i v e r y  a d d r e ss
Heer Druck AG
WATCH International Team
Steinackerstrasse 8
CH-8583 Sulgen
watch@heerdruck.ch
www.heerdruck.ch
Tel: +41 (0)71 644 91 62

P u b l i s h e r
Ms. Keren Eldad
IWC Schaffhausen
Baumgartenstrasse 15
CH-8201 Schaffhausen
keren.eldad@iwc.com
www.iwc.com
Tel: +41 (0)52 635 6942

* �Prices and conditions may be  
subject to change at any time


